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Corporate Information

YRR b Message from the President
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Our company was established in 1962 in the city of lwaki in Fukushima Prefecture as a
store specializing in men’s suits.

For over half a century, we have been committed to playing a pioneering role in the
market while innovating and developing our business segments covering the sales from
men’s suits to casual apparel and sporting goods. We have expanded our retail network
by striving to differentiate our business from our competitors through opening
mega-stores, creating a distinctive design and layout for our stores’ interiors, and
implementing area-specific merchandising. Also, we have vigorously conducted merger
and acquisition activities and established new businesses, and attained steady growth as
a “one-of-a-kind" company.

To cope with rapid changes in the business environment, the XEBIO Group has
transformed itself into a holding company named XEBIO Holdings Co., Ltd. comprising
three core operating companies (XEBIO Co., Ltd., Victoria Co., Ltd., and Golf Partner
Co., Ltd.) and three core special-function companies (Xross Sports Marketing Co., Ltd.,
XEBIO Group Statement Cross Tech Sports Co., Ltd., and XEBIO Corporate Co., Ltd.). With clear responsibilities
and roles, the president of each core company is a member of the XEBIO Holdings'
Management Meeting. Members have equal status with the CEO and together they

S Orts that , ' ’O\/e the heart discuss important matters and managerial issues for the whole group and implement
" decisions from a flexible and multifaceted perspective.

We, the XEBIO Group, will strive to promote the attractive features of sports while The present restructuring of the company provides a shift from “quantitative growth” to
converting them into “business value.” ‘qualitative growth.”

. . . . As “Sports Navigators,” our employees have been evolving together with the
We will transform the business model of the sports industry and maximize the value P g nploye . 9 *og
company for the past 50 years and will continue to evolve with the company for the next

of sports as a business. 100 years while absorbing XEBIO’s corporate culture that has been passed down since
In this way, we will contribute to the sustainable development of sports while taking the establishment of the company.

social actions to support local communities and helping people to live healthy,

L - . , , . The company name "XEBIO" comes from two Greek words and means: “Unique lifestyle
satisfying and fulfilling lives with sports as an essential part of their lifestyle.

(XEchoristos-BIOs)" and “Life that expands energetically into the future (eXpanding &
Energetic BIOs)."

Based on the philosophy of “creating a total lifestyle for our customers and blazing a
trail for the future,” the XEBIO Group is making every effort to develop a “Sports
Conglomerate” where we not only remain a major sporting goods retailer but also deal
with various businesses in the pursuit of a more appealing sports culture.

In addition, we aim at being an “all-round lifestyle company” that allows us to provide
our customers with proposals and planning for their potential needs relating to health and
lifestyle and to resolve issues together with them from a comprehensive perspective.

The 2020 Olympic Games are to be held in Tokyo.

Sports are what everyone, including children and adults, men and women, and young
and old, are able to enjoy in various ways as a player or spectator. Our fundamental
philosophy of “Sports that move the heart” has been put into the statement of the XEBIO
Group and we plan to put this idea in actions so that “Sports will inspire and move
everyone in Japan.” We will continue to relay our message “to inspire and energize the
world through sports” so that enthusiasm for sports will not fade away even after the
2020 Olympic Games.

XEBIO Group’s Mission

¢ To maximize the emotional benefits of sports Representative Director and President/CEO
+ To transform and create a new business model for the sports industry Tomoyoshi Morohashi
¢ To inspire and energize the world through sports

20
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Corporate Strategy
Growth Strategy and History of the XEBIO Group

How We Aim to Create a
“Country of Sports Lovers”

We want to convey the “value” of sports to people who have had
little opportunity to come into contact with sports. Through sports,
people are inspired when they feel “a sense of belonging to a
team,” realize "the importance of working hard” and experience “the
joy of victory,” all rare in everyday life.

There are various types of relationships between people and
sports. They include not only playing sports but also making friends
through sports, watching sports, or cheering for players or teams.

We propose the concept of a “Sports Conglomerate” aimed at
showing the benefits of sports to as many people as possible in
collaboration with various businesses. We will continue to support
people to achieve a sound and happy lifestyle with sports as an
important part of their lives.

Why Do We Want to Create a
“Sports Conglomerate”?

The Japanese sports retail market is estimated to be about 1.7 trillion
yen, and sales have been flat for the past few years. The sporting
population is expected to decrease due to the falling birthrate and
graying of society. Meanwhile, a new market is emerging as running,
trekking and other outdoor activities have become an established
part of health-conscious lifestyles. Many people are excited by
outstanding performances and achievements of professional sports
players and athletes. As people become more motivated to
participate in sports, the market is expected to expand.

While steadily increasing its retail market share of sporting
goods, the XEBIO Group aims to go beyond retailing to explore the
potential of other sports-related businesses by making the most of
its retailing knowhow. Sports-related businesses cover community
management, information services, and support for professional
sports management, in addition to operation of sports facilities and
schools, and provision of medical and health services. The total
market size is estimated to exceed ten trillion yen. The XEBIO
Group will continue the challenge of developing these major
markets from various perspectives.

July 1973
Established as Sansuits
Co., Ltd. in Iwaki City,
Fukushima Prefecture,
aiming at sales of clothes
for men.

¥0.3 billion

¥3.0 billion

August 1979

Trade name changed to
Sankyo Co., Ltd. Head
office relocated to
Koriyama City, Fukushima
Prefecture.

November 1979

With “fashion and sports”
as the theme, our first
large-scale store opened
in former Nagasakiya
Building in Fukushima City.

¥5.6 billion

November 1983

Suburban sports store
“Top Sports Namiki”
opened in Koriyama City.

October 1984

Suburban men'’s clothing
store “Sankyo Asaka’
opened in Koriyama City.

November 1985
Suburban independent
casual wear store "Men's
Capa Kuwano” opened
in Koriyama City.

Casuals

| noxc RARIS
Running United

Sports Community Station

X XsroT

by st 0 Vietoria

November 1987

Trade name changed to
XEBIO Co., Ltd.

At the same time, store names changed from
“Sankyo” (men's clothing store) to "XEBIO"
(large retail complex) and “XEBIO Men's Wear,”
from “Top Sports” to "XEBIO Sports™ and from
“Everyday” to "XEBY", respectively.

April 1988

Listed on the over-the counter stocks
to Tokyo District Branch of Japan
Securities Dealers Association.

July 1988

New head office at 3-7-35
Asahi, Koriyama City, Fuku-
shima Prefecture and flagship store
moved to the same location.

May 1990
Listed on the Second Section of the
Tokyo Stock Exchange.

July 1990

Our first suburban golf specialty store “XEBIO
Sports Katsuta” in Katsuta City (currently
Hitachinaka City), Ibaraki Prefecture opened.

¥28.1 billion

¥13.4 billion

(Sports culture promotion )

Xiasis

&, UNTEDSPORTS FOUNDATION
b;‘ ONE WORLD. ONE TEAM.

(Professional sports support)

DRUG+SUPPLEMENT + BODY CONDITIONNG

FESTIVAL GOLF
Takeda Sports P
XEBIOSPORTS & GOF Frtner !
EXPRESS -Fashion
'zm—wfn.urll.a
Sports that move the heart.
o / e (Medical care/Health care)
REBIOGrOUP Seredll /0. .ol
A . XEBIO insurance services
Victoria
=SUPER
L PXEEI T
XEBIO Card/Victoria Card
.
Facﬂlty serIV|§es
;INZFILTNV_EMSE 1 "
Training/Education = < :
Seiryozan Club Lakeside Banko  Xebio Arena Sendai
Apritsot ; et ¥210.6 billion
cquire b O e shares and ownersnip of Resol :
Hotel Bandai Co., Ltd. (currently Seiryozan Co., Ltd.). Aprll 2005 ¥204.7 billion

October 1992
Motomiya Distribution Center completed.

December 1992

Suburban large complex “Super
Sports XEBIO Izumi-Chuo Sendai”
(3,300 sg. m., one floor) opened in
Sendai City, Miyagi Prefecture.

Six other new mega stores opened simultaneously.

September 1995
Listing changed to the first section
of the Tokyo Stock Exchange.

June 1996
Concluded Business Alliance Agreement with a British
manufacturer and chain retailer Best Buy Next Corp.

November 1999

Opening of Nature-themed “Super Sports XEBIO
Sapporo Dome Tsukisamu” with the largest retalil
space in Japan of about 8,250 sqg. m in Sapporo City,
Hokkaido Prefecture.

ITYA

Y F.LERGLUE

Adjacent businesses of sports

Sports-related business

Acquired 100% of
shares of Victoria Inc.

¥192.6 billion

and had ownership. ¥163.6 billion
August 2005
XEBIO Insurance Services Co., June 2010

Ltd. established.

June 2006
XEBIO Card Co., Ltd. established.

¥121.0 billion

July 2008
XEBIO Navigators Network Co.,
Ltd. founded.

October 2008
Acquired shares of Golf Partner
Co., Ltd. through a takeover

¥79.5 billion o
) December 2008
¥70.4 billion Festival Golf Co., Ltd. founded
March 2002 (Acquired “Festival Golf* from

"XEBY" abolished and
merged into sports category.

July 2004

XEBIO Business Service Co.,
Ltd. (present XEBIO Corpo-
rate Co., Ltd.) established.

RYZ Co., Ltd. which has been
developing used golf goods
specialty stores and Internet
retailing in January 2009).

April 2009
Acquired full own-
ership of Golf Part-
ner Co., Ltd. by
simplified share
exchange.

Japan'’s largest hands-on sports mall “Super Sports XEBIO Dome Tsukuba
Gakuen-Higashi Odori Avenue” opened in Tsuchiura City, Ibaraki Prefecture.

August 2010
Made ALBA Partners Co., Ltd. into a consolidated subsidiary through a
third-party allotment.

May 2011 Xross Sports Marketing Co., Ltd. established.

February 2012
Saibyao (China) Gymnastic Goods Co., Ltd. established in Shanghai,
China.

April 2012 XEBIO Korea Co., Ltd established in Seoul, Korea.

June 2012
First overseas store “Super Sports XEBIO Shanghai Pudong” opened in
Shanghai, China.

December 2012
Acquired additional shares of ALBA Partners Co., Ltd. and made it a
wholly-owned subsidiary.

March 2013
Second overseas store “Super Sports XEBIO Seoul Euljiro” established in
Seoul, Korea.

December 2013

NEXAS Co., Ltd. established.

Took over operation of 23 stores from Takeda Sports Co., Ltd.
located in the northern Tohoku region.

April 2014

Transferred XEBIO Sports (Sakata, Ichinoseki, Mizusawa, Minamikata,
Yokote, and Hanamaki Stores) to NEXAS Co., Ltd. and operated them as
model stores for a small retail area.

October 2015
Transition to a pure holdings company com-
pleted.

Six core companies placed under XEBIO Holdings Co., Ltd.

uonoeg yslbug
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Business Overview
XEBIO Group Primary Corporate Overview

XEBIO Holdings Co., Ltd.

Trade Name
Head Office
Tokyo Office
Phone

URL

XEBIO Holdings Co., Ltd.

3-7-35 Asahi, Koriyama, Fukushima 963-8024 Japan

Nishikicho Trad Square 14F, 3-20 Kanda-nishikicho, Chiyoda-ku, Tokyo 101-0054 Japan

024-938-1111
http://www.xebio.co.jp/

XEBIO Co., Ltd.

Trade Name

Utsunomiya
Head Office

Tokyo Office
Head Office
Business

Phone
URL

XEBIO Co., Ltd.
2-1-10 Hoshigaoka, Utsunomiya,
Tochigi 320-0038 Japan

Nishikicho Trad Square 14F, 3-20 Kanda-nishikicho,
Chiyoda-ku, Tokyo 101-0054 Japan

3-7-35 Asahi, Koriyama, Fukushima 963-8024 Japan

Sales of sporting goods and equipment,
and clothes for women, men, and kids

028-624-5134
http://www.supersports.co.jp/

Victoria Co., Ltd.

Trade Name
Head Office

Business
Phone
URL

Victoria Co., Ltd.

Nishikicho Trad Square 12F, 3-20 Kanda-nishikicho,
Chiyoda-ku, Tokyo 101-0054 Japan

Sales of sporting goods
03-5282-7700
http://www.victoria.co.jp/

GOLF Partner Co., Ltd.

Trade Name
Head Office
Business

Phone
URL

Golf Partner Co., Ltd.

Nishikicho Trad Square 13F, 3-20 Kanda-nishikicho,
Chiyoda-ku, Tokyo 101-0054 Japan

General golf shop “Golf Partner” franchise chain,
“Festival Golf,” and golf driving range business

03-5217-9700
http://www.golfpartner.co.jp/

Major Consolidated Subsidiaries

Retail business

NEXAS Co., Ltd.
Sales of sporting goods  http://takeda-sports.jp/

Service related business

Cross Planet, Inc.

Sport related services that utilize the Internet,
EC site management services, and golf course
reservation services

XEBIO Card Co., Ltd.

Credit card business, installment services,
loan business, etc.

http://www.xebiocard.co.jp/

Sports-related business

Tohoku Ice Hockey Club Co., Ltd.

Professional sports team management
(Tohoku Free Blades)

http://www.freeblades.jp/
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Xross Sports Marketing Co., Lt

Trade Name
Head Office
Business

Phone
URL

Xross Sports Marketing Co., Ltd.

Nishikicho Trad Square 14F, 3-20 Kanda-nishikicho,
Chiyoda-ku, Tokyo 101-0054 Japan

Marketing, research consulting, event promotion,
and property management services

03-5282-7655
http://www.xsmktg.com/

Cross Tech Sports Co., Ltd.

Trade Name

Tokyo
Head Office

Head Office

Business
Phone

Cross Tech Sports Co., Ltd.
Nishikicho Trad Square 2F, 3-20 Kanda-nishikicho,
Chiyoda-ku, Tokyo 101-0054 Japan

3-7-35 Asahi, Koriyama,
Fukushima 963-8024 Japan

Overseas business support and R&D services
03-3294-7351

XEBIO Corporate Co., Ltd.

Trade Name
Head Office
Tokyo Office

Business
Phone
URL

XEBIO Corporate Co., Ltd.

3-7-7 Asahi, Koriyama, Fukushima 963-8024 Japan

Nishikicho Trad Square 14F, 3-20 Kanda-nishikicho,
Chiyoda-ku, Tokyo 101-0054 Japan

Group's corporate services contract business
024-927-7715
http:// www.xebio-xbs.jp/

Overseas business

Saibyao (China) Gymnastic Goods Co., Ltd.

Retail sporting goods sales in Shanghai, China
http:// www.xebio.cn/

Saibyao (Chengdu) Gymnastic Goods Co., Ltd.

Retail sporting goods sales in Chengdu, China

XEBIO Korea Co., Ltd.

Retail sporting goods sales in South Korea
http://www.xebiokorea.com/

Training and accommodation services

Seiryozan Co., Ltd.
Training and accommodation services
http://www.seiryozan.jp/

Other business

XEBIO Insurance Services Co., Ltd.

General agent for life and non-life insurance
http://www.xis.co.jp/

XEBIO Navigators Network Co., Ltd.

Sales contracting, human resources development,

and temporary staffing

Business Overview

Sporting Goods Retail Business (The number of stores/shops is as of September 30, 2015)

The XEBIO Group deals in a wide variety of items ranging from sporting goods to fashion clothing as
it expands its businesses throughout Japan and overseas by operating more than 650 stores in total.
Each store has put priority on sales floor design and store management from the customers’
perspective, and each member of its sales staff is thoroughly trained in giving their sincere and total
attention to customers and providing them with service that goes beyond their expectations.
XEBIO will strive to expand and venture into new business while continuing to provide quality

goods and maintain high profitability.

Super Sports XEBIO

@®General sporting goods mega store @149 stores throughout Japan and eight stores overseas

P NEBIC,

Operating mainly mega-stores with an area of a 3,300-square-meter class,
Super Sports XEBIO has been expanding by making the best use of each
location’s unique characteristics when opening a new store. Super Sports
XEBIO features a huge lineup of some hundred thousand items, provides
personalized and meticulous service by our sports navigators to meet the
individual needs of our customers, and designs and arranges the
merchandise in stores to delight everyone who comes.

Our highest priority is on customer satisfaction for all sports lovers
ranging from those who are just starting a sport to veteran players. “Super
Sports XEBIO" is the core of the retail segment of the XEBIO Group. Many of
our stores have retail space for our group companies of Victoria Inc. and
GOLF Partner Co., Ltd. so that we can provide a large lineup of goods that
distinguish us from our competitors.

XEBIO Sports Express

@®Small to medium-sized sporting goods store @Six stores throughout Japan

XEBIO SPORTS

EXPRESS

We operate small to medium-sized stores specializing in sporting goods in
and around train station complexes. Although the stores are not large, our
merchandise is tailored to fit the needs of local customers and making the
best use of convenient store locations. Customers can relax and enjoy
shopping for sports items, regardless of their degree of interest in sports.

Overseas Strategy

While increasing its share in the domestic market by
meeting current market changes, XEBIO Holdings
Co., Ltd. has been opening stores in neighboring
Asian countries as well as preparing to compete at
a global level.

Presently, we have eight overseas stores. In
April 2014, we set up our Singapore office.

In the future, we will make the best use of the
advantages of these overseas stores that are
closely connected to the local business community,
use this Singapore office as a management base for
our overseas businesses, and aim to provide a
more sporting lifestyle to people in Asia.

Shanghai Global Harbor Store

uonoeg yslbug
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Business Overview
Sporting Goods Retail Business (The number of stores/shops is as of September 30, 2015)

Victoria

@®Urban sporting goods mega store @22 stores throughout Japan

Victoria

Based in the Kanto region, Victoria continues to expand its sales
area. There are stores specializing in items for winter sports as well
as those selling goods for “hard-core athletes.” The stores are
designed to fit the location and changes in customer demand.

Based on the corporate philosophy of “To be a one-of-a-kind-company
that contributes to experiencing the joy of sports and creating a
healthy body to lead a fulfilling life with sports,” Victoria continues to

evolve and develop.

L-Breath

@Outdoor sporting goods shop @21 shops throughout Japan

I -Breath

feel the earth, open-air sports

Independent shops of L-Breath are located in central Tokyo,
and other shops are located in Victoria and Super Sports
XEBIO. The services have expanded to serve the entire
country. L-Breath offers customers appropriate advice to fit
their needs and use situation, and introduces new products
so that they can better enjoy outdoor life.

feel the earl{‘ ml.’,

OPen-air sporsy / 3‘
=i \

Victoria Golf
@Comprehensive golf shop @187 shops throughout Japan

This shop specializing in golf products has something for
everyone from beginning golfers to professional-level players. The
shops are run independently or as shops located within Super
Sports XEBIO. The shops are fully equipped with a “trial hitting
system” where you can try out different golf clubs and select one
that is to your satisfaction. The interior of some of the shops in
the Metropolitan area are designed to create an atmosphere of
elegance and luxury, making customers feel like they are in
another world, far away from the routine of everyday life.

GOLF Partner

@Used golf shop @164 shops throughout Japan

*Including Festival Golf but excluding franchise shops

£ GOLF Partner!

GOLF Partner offers a large variety of golf items and operates
independent shops as well as shops in Victoria Golf. In addition to
these shops, GOLF Partner has recently focused on operating
driving ranges as well as shops in the range facility. It has actively
increased the number of its franchise shops, and has reached the
No. 1 position with incredible speed in the field of used golf
equipment. With “Partner for Your Golfing Life" as its management
philosophy, it offers the goods and services to realize an ideal
‘golfing life.”

Business Overview

Related businesses (the number of stores/shops is as of September 30, 2015)

NEXAS Takeda Sports

@Suburban sporting goods store @Suburban sporting goods store
@9 stores throughout Japan @20 stores throughout Japan

Takeda Sporls

R Z vy TakedaSports

Operating mainly small-sized sporting goods stores, NEXAS and
Takeda Sports gives high priority to providing its customers with
services that offer convenience and expertise which cannot be
provided by mega stores. In addition, by taking into consideration
the characteristics of the local community, we are striving to
provide a better selection of goods, sophisticated sales floor and
first-rate service, and promote sports in the Tohoku region.

P

ez

P

byTakedaSporls |

Xtyle

@®Fashion brand shop @18 shops throughout Japan

X't yle

This clothing specialty shop offers domestic and overseas
brands of sporty style clothing that is easy-to-wear and
functional and can be worn stylishly in daily life. Some of the
shops are independent while some are located in Super
Sports XEBIO stores.

next
@®Fashion brand shop @14 shops throughout Japan

NeXt

‘next” is the leading SPA brand in UK with more than 700
shops around the world as well as a global mail-order
business. With its unique design and high quality, people
around the world love next. They use only the best materials
and excellent tailoring to produce apparel items, shoes, and
accessories that create a totally coordinated fashion look.

"

Xtyle vision
@®Sports glasses/sunglasses shop @28 shops throughout Japan

'zm—wxﬁ*;m&
X'tylevision

X'tyle vision has a wide assortment of items that will please
customers, including various famous brands to self-developed
items that can be used in sports, business, or daily life. With
our experience and know-how on how to operate a sports
shop, X'tyle vision offers the best eyewear to its customers.

Xiasis

@®'Sports-conscious” drugstore @15 drugstores throughout Japan

> : [ [
DRUG +SUPPLEMENT +BODY CONDITIONING
ITVA

Xiasis sells a wide variety of
health food and fitness and
medical products to offer total
support to customers to build a
better healthier body. Also, our
certified sales staff offers
thorough counseling and advice
on which products to use and is
enhancing consultative sales.

ALBA.Net

®Internet business for golf information
OURL www.alba.co.jp

Through the Internet, ALBA.Net provides many golfers with
one-stop service and helpful information on the latest golf
products and news about tours on a timely basis. It also offers
services in collaboration with Victoria Golf EC shops as well as
golf course reservation services comprising various plans to
meet user needs and consulting services.

uonoeg yslbug
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Financial Information
Analyses of Business Results & Financial Position & Cash Flows and Stock Information

— Analysis of Business Results ——

The XEBIO Group's consolidated business resullts for
the fiscal year ending on March 31, 2015 are as follows:

Net Sales

Net sales on a consolidated basis for this fiscal year
were ¥210.672 billion, an increase of ¥5.893 billion
(2.9%) from the previous fiscal year.

Selling, General and Administrative Expenses
Selling, general and administrative expenses on a
consolidated basis for this fiscal year were ¥75.196
billion, an increase of ¥6.088 billion from the previous
fiscal year.

Operating Profit

Operating profit on a consolidated basis for this fiscal
year was ¥5.654 billion, a decrease of ¥6.640 billion
compared with the previous fiscal year.

Non-operating and extraordinary profit/loss
Non-operating revenues were ¥1.958 billion
consisting of real estate rents of ¥853 million, the
received interest of ¥101 million and other revenues.

Non-operating expenses were ¥1.18 billion
resulting from rental expenses on real estate of 781
million and other expenses.

As a result, ordinary profit for this fiscal year was
¥6.432 billion (a decrease of ¥6.552 billion compared
with the previous fiscal year).

Extraordinary loss was ¥2.558 billion due to loss
on disposal of fixed assets of ¥37 million, impairment
loss of fixed assets of ¥2.043 billion and other losses.

Net profit

Net profit on a consolidated basis for this fiscal year
was ¥2.084 billion, a decrease of ¥4.533 billion
(68.5%) compared with the previous fiscal year.

Net Sales & Net Sales by Product Category

million yen 210672 million yen

Operating Profit & Operating Profit Ratio

— Analysis of Financial Position —

Total assets on a consolidated basis at the end of
this fiscal year were ¥181.698 billion, up ¥314
million from the end of the previous fiscal year.

Current assets on a consolidated basis were
¥105.153 billion, down ¥928 million from the end of
the previous fiscal year, while fixed assets were
¥76.545 billion with an up of ¥1.243 billion.

Total liabilities on a consolidated basis at the end
of this fiscal year were ¥65.916 billion, down ¥887
million from the end of the previous fiscal year.

Current liabilities on a consolidated basis were
¥57.231 billion, down ¥1.967 billion from the end of
the previous fiscal year, while fixed liabilities were
¥8.685 billion, up ¥1.079 billion.

Net assets on a consolidated basis at the end of
this fiscal year were ¥115.781 billion, up ¥1.201
billion from the end of the previous fiscal year partly
due to an increase of ¥649 million in retained
earnings.

Net Profit & Net Profit Ratio

% million yen %
10 10,000 5

200,000 I I 17,313 15,000
I 51,975

I 12,000 8 8,000
150,000 /'
[ \
9,000 \ 6 6,000
100,000 73902
6,000 4 4,000
\5,654
50,000 27,885 2.7
3,000 2 2,000
30,089
1,326
0 i ] 1 | ] 87 0 0 0 0
2011 2012 2013 2014 2015 2011 2012 2013 2014 2015 2011 2012 2013 2014 2015

M Winter sporting goods M Sports apparel
1 Golf goods and equipment (training wear, etc.)
General sporting goods M Outdoor goods, etc.
(athletic shoes, etc.) | Fashion clothing

1 Other

| Operating Profit
—@- Operating Profit Ratio

Net Profit
—@- Net Profit Ratio

Analysis of Cash Flows

Cash and cash equivalents on a consolidated basis
at the end of this fiscal year were ¥22.939 billion,
down ¥2.635 billion from the end of the previous
fiscal year.

Cash flows from operating activities were a net
inflow of ¥7.424 billion, mainly attributable to addition
of net profit before taxes of ¥3.873 billion, payment of
corporate taxes of ¥5.12 billion, an increase of ¥61
million due to an inventory decrease, a decrease of
¥85 million due to a decrease in trade payables, and
an increase of ¥196 million due to a decrease in
trade receivables.

Cash flows from investing activities were a net
outflow of ¥8.427 billion, which is mainly attributable
to ¥5.384 billion for acquisition of physical fixed
assets associated with store openings, and ¥1.425
billion for acquisition of real estate investments.

Cash flows from financing activities were a net
outflow of ¥2.293 billion, which is mainly attributable to
¥1.576 billion for dividend payments, and ¥844 million
for repayment of obligations under finance lease.

Cash Flows

million yen
20,000

10,000
7,424
0 | I

M Cash flows

from operating activities

Cash flows

from investing activities

-20,000 Cash flows

2011 2012 2013 2014 2015

ROE/ROA

%
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2011 2012 2013 2014 2015

-@-ROE
-@- ROA

from financing activities

Stock Information
(as of September 30, 2015)

Securities identification code: 8281
Stock exchange listing: Tokyo Stock Exchange (First
Section)

Share information

Total number of authorized shares 135,000,000
Total number of issued shares 47,911,023
Number of shareholders 9,088

Distribution of shareholders

Treasury shares Domestic financial
5.69% i / institutions
2,725,620 shares . 16.13%
\ 7,728,777 shares
Japanese individuals

and others N >4

Domestic securities firms

12.04% 0.63%
303,982 shares
5,769,487 shares ’
47,911,023
shares

Foreign investors —— Other domestic

29.01% corporations

13,898,870 shares 36.49%

17,484,337 shares

*Since the figures below the second decimal place are omitted,
the total percentage does not always add up to 100.

Major shareholders

Number of Ratio of
Name shLelires hreld (shares) sha:eho\ding (%)
Sunbig Corp. 8,252,605 18.3

Morohashi Museum of Modern Art 4,500,000 10.0

TTC Co., Ltd. 4,121,466 9.1
NORTHERN TRUST CO. (AVFC)
RE 15PCT TREATY ACCOUNT 1,940,600 4.3

Japan Trustee Services Bank, Ltd.

(Trust Account) 1,622,100 3.4

Teruko Morohashi 1,392,364 3.1

Tomoyoshi Morohashi 1,173,150 2.6

Japan Trustee Services Bank, Ltd.

(Trust Account 9) 1,094,500 2.4

The Master Trust Bank of Japan, Ltd.

(Trust Account) 902,500 2.0

Hiroko Morohashi 900,897 2.0

*1. Our company owns 2,725,620 treasury shares but has no voting rights, so is excluded from
the above list of major shareholders. In addition, the ratio of stock ownership is calculated after
deducting the treasury shares.

*2. The number of shares held by the trust companies includes the shares for conducting their
activities.

Dividend per share
Endof Q2  Term-End Annual

Term ended March 2014 17.50yen 17.50yen 35.00yen
Term ended March 2015 17.50yen 17.50yen 35.00 yen

Term ended March 2016 (expected) 17.50 yen 17.50 yen 35.00 yen
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