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Corporate Governance
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Basic Concept of Corporate Governance

In a world where the business environment is changing rapidly and conventional management approaches fail to meet changes in the global economy, XEBIO
Group recognizes that corporate governance is an important management challenge and its system plays a major role in controlling business activities for
raising corporate value. Against this background, we are ensuring the transparency of corporate management, legal compliance, and accountability through
conducting mutual surveillance mainly by the president, directors of the board, auditors and through the appointment of external directors and auditors. Also,
to ensure the neutrality and objectivity of management and strengthen the protection of general shareholders, we have appointed one external director as an
independent director from among the external directors. We are committed, by taking these actions, to continuously innovating the company’s management
systems and strengthening corporate governance practices.

Implementation of measures for corporate governance

Company organization and development of internal control system

XEBIO Group transformed itself into a pure holding company in October 2015. Under the umbrella of the holding company, six core group companies (which
were established by grouping XEBIO Group companies according to their functions, and each of which has the responsibility and authority to control its
subsidiaries under its umbrella as the headquarters of the team) are located to promote group synergy and strengthen group governance.

Development of the risk management system

Our risk management system operates in two areas. In the financial area, auditing is implemented on a regular basis by accounting auditors, external auditors
and other qualified persons, and, in the legal area, external attorneys give us advice and guidance timely. Further, our compliance program ensures that all
directors of the board and employees thoroughly comply with all laws and regulations, binding corporate rules and ethical codes of conduct.

I—RU—b BN AR

RE-BE

Ftkath)

B

S
Ed

i
v

e TNEER . i;’; _‘
= doEER HNFVRES E:

- — RS —
HPUBREE e _(

7RI B —7R— R

- AmEEE

A2

BT BE

N

HESMERE R

BETERIS

|
BERNS |
AE-FRES |

2 N KEABFHRED
i
H avT517vzzaz e ?&
BET R/ R (E BE =
= E
&t = s
% 3 Az | /
= IN—TRERE / i 5 K
N iy
\
{\
EBEE EBWT H
RERH S B EEFREME |
(HERERIP T =10
eeam | [woeorur] [woanzr—ir—| [sraan—yvz-rzoom]| [soazvorr—van| [eeaa-ni—ro)|
N 4 N N N N
h 4 A 4 h 4 A 4 A 4 A 4
[ mwan | [ mmex || wmex | BFRSH || BRSH | [ mmen
YU 158 2% & AT 3% Ll 1 RO

201746 A298 . R R IFEHMR 52 (DB NI R 3%) THM
SNTHD REDERE  BEEEEBNTOHELDBNRORREETRE
CEAEDREEZHUED DI HTREFIEZEALTEDET LB
MRICEHADEHEZREL (201 7FRER. FEL BHESE RIT
HEE) ITREICX. IV —THNF 2V RIEDBERKD FRFRED
PITHERE EEZIEIFRFRUHRZEFOICRELTCHEDI T REDE
AG#(CEITDEERIRZRF T DBV LR U TS B RN UONT
BEDEHX VN —([CHEOTWVBI I IL—TRERE |ZEMNICRELTD

LHF BEAERARERHTOOE T  HHARRE A EER2A
B RBOEMR) E1 2OEHEERD TNTNDILIBH SEHFRZ
B - BEAEUCBDEI . F ABEEREBARERZREL AEE
BEZHoCHOIT I R BEEF AREEEEAAN YDA EE
EHEEOCHDF I NMEERE. BHERNORFEEARL. ZNZTN
DETEMNLEREZRELTCREZR T LS EREZR(CL. BE
DENECHEREDE LICEHTHOET K BRDEEERDRE
[CRDBENDERIKECLD BERSRESH THOEDD. F5RE

DFERT LS BFEROERICOETXLCTIN FEL REETFZLDHRAREICL SREREHDOEEIFZMA . BHCEOTREEA/NT 2 RAFHI%Z

THOHFET,

HINF VY ABHERE

FI—T DR RS RN MmED b
[CBEREECOWVNT. EMED D DERETIBE
LT ASRESHR ST B T OMNT 45y B
BTN DAREEE L CRBLTHDET.

AVTGATVARRE
EAMICBREBELTVD IV TS 7Y RS A
FEICEERL, AR ORRSIEE . WOICE AT
TRETDBEHELETDIET. J I —T2EEL
TERDIAVTSA TV ADHERBS T AN
LCHRBLTHOET,

BELTHEDET,

BRERRA &
BFRRICNETOERRNZRE R T O
BEUTHAMMRZNA . BREEEH EZE
RULTRERN RIS BRSNS [EEE
BERANRL (I =TI FI—RAR|ZRELT
BOFRT,

PR A

ARG AEREZREVERM TR YT
HETDI I —TNEREEDER - A
BEEZERL. EERECDICURTERETIVT
SATVADHIE  IEERIEICEHTHOET,

TN Y =R —F

BT —T DA Y3V ER
[CEIFCOREERE. J—RL—h
HINF VA EBR T I—THERHRL
TVERVWHRIEREBENDEDE
HFPZDHBEEICDVNTIELEL
RBZFDHADEHRENSER
ZRAHCEZENEUVLTHRELT
HBHFET,

XEBIO Group's corporate governance structure is composed of the board of directors, the corporate officer system, the board of corporate auditors,
governance committee, compliance committee, meetings to discuss various issues, internal auditing department, and the advisory board.
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July 1973 Established as Sansuits Co., Ltd. in Iwaki City, Fukushima Prefecture, selling formal suits for men.

N/

Number of Stores

BEF TN —7 743055 Fcro

November 1987 Trade name changed to XEBIO Co., Ltd.
July 1988 New head office completed at 3-7-35 Asahi, Koriyama City, Fukushima Prefecture.
December 1992 Suburban large complex “Super Sports XEBIO Izumi-Chuo Sendai” (3,300 m?, one floor) opened in Sendai City, Miyagi Prefecture.
September 1995 Listing changed to the first section of the Tokyo Stock Exchange.
April 2005 Acquired 100% of shares of Victoria Co., Ltd.
April 2009 Acquired full ownership of Golf Partner Co., Ltd. by simplified share exchange.

June 2010 Japan’s largest hands-on sports mall “Super Sports XEBIO Dome Tsukuba Gakuen-higashi Odori Store” opened in Tsuchiura City,Ibaraki Prefecture.

February 2012 XEBIO China Co., Ltd. established in Shanghai, China.
April 2012 XEBIO Korea Co., Ltd established in Seoul, Korea.
December 2013 NEXAS Co., Ltd. (present NEXAS Company, in-house company of Victoria Co., Ltd.) established.
October 2015 Transition to a pure holding company completed.
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Financial Highlights
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)\ Corporate Philosophy

Corporate Philosophy

Under the principle of fair competition, XEBIO Group will strive to contribute to society through its
business operations based on the “Customer First Standard” by securing qualified human resources,
financing and structuring of the company.

Management Policy

# Setting numerical targets as qualitative indicators rather than quantitative indicators
# Expanding our business to become an “only one” company rather than a “number one” company

# Becoming a company that is recognized as “only one” by our shareholders, customers, business partners, employees
and local communities

Providing attractive business models,

i Providi h ith h
goods and services — Shareholders roviding them with steady growt

and stable dividend returns

4

Customers

)\/EBK) Gﬁ%ﬁﬁ e

Employees Increasing collaboration between manufacturing

and sales to promote market expansion

Local |
communities . . .
Promoting smooth business operations

and increasing fans along
with creating our own brand

Clarifying roles and responsibilities
and respecting individuality combined
with implementation of a clear reward system

Origin of the Company Name

The company name “XEBIO” comes from two words. XEchoristos means “unique” in Greek while BIO means
“life.” The former represents the company’s vision statement directed toward society, and the latter represents
the kind of culture that all our staff members keep in mind to make these statements true.

XEBIO Group will continue to lead trends in the sports world as a Group comprised of unique
individuals who can sense and respond to the needs of our customers as represented by the “X”
expanding like an antenna from XEBIO, and create today’s trends.

1. Vision statement toward society -+ X J,CHORISTOS-BI()s

“Unique lifestyle”

2. Attitude shared by all our staff members -+ e X panding & Energetic BI(s

“Life that expands energetically into the future”
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To All Our Stakeholders

Founded in 1962, XEBIO Group has always
conducted its business activities based on its
“Customer-First policy.” While securing the best
in human resources along with financing and
structuring the company under the principle of
fair competition, we have followed the
management principle of working towards our
company’s growth and contributing to society
together with our stakeholders.

This has been embedded in our DNA since the
company was first established, and has been
passed on through the years after we shifted
our focus to the sports industry, and has
continued even after we transitioned to a
holding company structure in 2015.

We believe that the myriad roles for sports will
increase greatly in the future since it contributes
not only to fostering communication across
boundaries and languages, but also helps
people to stay healthy and even improve their
health. XEBIO Group is therefore in a position to
maximize the opportunities that sports offer as
well as to continuously promote its significance
as represented by the "VALUE POINT" which
symbolizes the points of contact with our
customers.

In 2017, the company launched a mid-term
business plan to respond to a variety of societal
changes that include a rapidly aging society with
fewer children, development of IT technologies,
diversification of purchases and preferences
among our customers, and heightened
health-consciousness. We intend to further
evolve our "Sports Conglomerate Concept” and
build a platform that presents opportunities for
creating new values in sports.

We are committed to leading society toward a
bright and vital future and will strive to be a
company that is loved and trusted by our
customers.

We would like to ask for your continued
understanding and support into the future.

Tomoyoshi Morohashi
President/CEO
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In 2010, we posted the company’s mission statement as “Sports that
Move the Heart” and shared it within the company with the goal of
expressing the value of sports by maximizing the emotional benefits of sports
through the Sports Navigation.

In 2013, a year marking the 50" anniversary of the company, we added a
new mission, * " in order to continuously
increase in people's hearts the inspiring moment of sports which has the
value to cross any border.

In 2016, we put the following into our mission statement: “Fulfill
Through Sports.” We believe and hope that the power of sports has the
potential to solve a variety of emerging social challenges that Japan faces, and
at the same time to lead Japan to realize a bright and vital society in 2020 and
the years ahead.

2010
“Sports that Move the Hear?

“Sports that Move the Heart”

The mission of XEBIO Group is to identify, convey, express, and
disseminate the appeal and potential of sports to the greatest extent
possible, thereby generating value as a business. We are also determined
to maximize the business value of sports by transforming business models
in the sports industry. By achieving these goals, we aim to support the
continuing development of sports, and at the same time contribute to
local communities, helping people enjoy healthy and fulfilling lives

enriched by sports.

XEBIO Group Declaration

¢ We will maximize the emotional value of sports.
€ We will transform and create business models in the sports industry.

€ We will make the world brighter and more vibrant through sports.
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)\ Growth Strategy
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Creating a Sports Nation

The Japanese sports retail market is estimated to be worth about
1.7 trillion yen. Although there is concern that the sporting
population will decrease due to the falling birthrate and the aging
of society, a new market is emerging as running, trekking and
other outdoor activities have become an established part of
health-conscious lifestyles.

Besides the retail market, there are other sports-related
businesses that include management and operations of
professional sports teams, sports facilities and schools. In
addition, the sports industry can also expand into its neighboring
industries such as medical and health services, education,
information services and fashion.

XEBIO Group has set up a “Sports Conglomerate Concept”
aimed at proposing a “‘new value for sports” based on offering
‘sports” to as many people as possible while collaborating with a
variety of business segments. As part of this concept, we are
conducting activities to stimulate demand through local sporting
communities. This does not simply mean holding sporting events
but encouraging people who used to do sports to come back to
a lifestyle of participating in sports to maintain ‘mental and
physical health.”

Sports has the power to inspire people to feel “a sense of
belonging to a team,” realize “the importance of working hard”
and experience ‘the joy of victory,” all rare in everyday life. Also,
sports offer people various types of opportunities that include not
just playing sports but also making friends through sports,
watching sports, or cheering for players or teams. Under the

ports Conglomerate Concept,” we want to conv: y the “value”

sports 0 people who have had little oppor e into

ntact ports and provide the i of the

7 e hope to support peo e aso
with sports as an import: of their |i

offer unlimited po s. By s
possibilities
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Business Overview

Fulfill Through Sports

XEBIO, which is the predecessor of XEBIO Holdings Co., Ltd., founded its business as
a store specializing in men’s suits. With the changing times, we moved to the casual
apparel and sporting goods retail business and grew steadily. In 2002, we closed the
casual apparel segment of “XEBY,” and integrated it into the sporting goods segment.
While concentrating management resources into the sporting goods business, we
made efforts to conduct business expansion in the market. Continuously growing, we
expanded our activities in different areas with the main core of “sports” through
sports-related businesses and M&A activities.

XEBIO Group transformed itself into a pure holding company in October 2015 to
establish a solid governance structure. Through the sound growth of XEBIO Group, we
aim to respond quickly and efficiently to sudden changes in the business environment
by implementing appropriate management strategies, continuing innovative measures,
expanding operations, promoting business collaboration with large enterprises both in
Japan and abroad as well as increasing M&A activities.

During the process of this transition, each group company has strengthened its area of
specialty while enhancing mutual collaboration and interaction, thus leading the whole
group to implement flexible and multi-faceted activities. As a result, we have been able
to create a value higher than in the past, and have set up the "X-cube Concept" so that
we can evolve into a corporate group that our customers can depend on.

Under the “X-cube Concept,” we will collabarate not only between retail businesses
but also with different types of industries, sports organizations and local communities to
promote the attraction of sports to the highest degree possible. At the same time, we
will innovate the business model of the sports industry while maximizing the value of
sports as a business and Conseqtj Sntly 'ntrit?ute to the sustainable development of
sports. :

In the years after 2021, Japan's social issues will become more diversified.
They will include the falling birthrate and aging of soolety, ch|Id rearmg the pension
system, medical services, and healthy life expectancy. PORE G
As a company in a developed country that faces many Challenges we hope to‘-séj‘
various social issues through sports. In recent years, sports have become dlreﬁly
connected to every sector of society, and in many ways, sports can help in the
resolution of these challenges and issues.

We believe that the future is bright for countries where there are many people who are
inspired by sports.

It is our mission to make society bright and vital through sports and we will make
every effort to realize this.

i Sl
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Business Overview
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XEBIO Co., Ltd.

Total coordination in sports

XEBIO Co., Ltd. has opened large "Super Sports XEBIO" stores that are the mainstay of their retailing division and offer
customers a comprehensive selection of sporting goods on spacious sales floors of an average 3,300 m? in the suburbs
of major cities or within shopping centers. The stores have an outstanding lineup of items. There are also mid-sized
“XEBIO Sports Express” shops with a space of an average of 660 m? located in high traffic areas such as inside train
stations or shopping centers.

In recent years, there has been a tendency for people to seek fashionable sportswear. XEBIO has formed a partnership
with “next,” which is one of the largest “Specialty store retailer of Private label Apparel” (SPA) brands and is proud of its
contemporary style, classical good taste, and high quality. “X'tyle” operates as an in-store shop or in a section of the
Super Sports XEBIO store and offers a tasteful and elegant style of clothing that combines a sporty look with a casual
one.

Vision is extremely important when playing sports. XEBIO manages “X'tyle vision” that specializes in sports eyewear,
including sunglasses. We also manage a sports drugstore “Xiasis" that helps maintain and improve the physical condition
of our customers. We have a network of stores and shops to support people from all perspectives who enjoy sports.

Making shopping more enjoyable
The "bear” and ‘'moose” welcome visitors at the entrance to the stores. The “Sports Museum” section displays star
athletes’ uniforms and gear together with autographs of former star players. The sales floor in “Super Sports XEBIO"
provides you with not only the pleasure of selecting from a large variety of goods but also wide spaces where you can
relax and spend time leisurely with your family.

Amid rapid changes in the market environment, we are striving to meet various challenges and create a store that will
be loved more by our customers. There are sections that display objects and layouts of specific sports such as basketball
or futsal, play areas where children can exercise, sales floors geared towards women and spacious fitting rooms that can
accommodate people with children. We are increasingly modifying the sales floors to provide greater comfort and
relaxation for our customers.

In February 20186, the first official PGA TOUR store in Japan opened. With the idea of “Golf is Fun!" that goes beyond
the concept of a simple shop, this store has various features that will give every golfer satisfaction and fulfillment.

For a fulfilling “sports life”

By making full use of new developments in sports technology so that athletes can demonstrate their best performances,
our sales staff who have studied such technology through training sessions or study meetings, will help support your
sports life. They will exchange your strings and grip for your racket, attach bindings to your snowboards that will improve
your ability or prevent an injury, or create custom-made insoles for your shoes.

As Japan copes with issues such as a declining birthrate and increase in the aging population, XEBIO will continue to
respond to our customers’ needs and continuously offer maximum value via the “Value Point Card.” Accordingly, we will
do our best to be loved by not only people who are serious athletes but also people who want to enjoy sports for
relaxation and feel a sense of fulfiliment through them.
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Victoria Co., Ltd.

Victoria L:Breath Denfle Exgle

Sophisticated urban specialty shops
“Victoria” shops in the Kanto area deal with general sporting goods focusing on winter sports. “Victoria Golf" is a golf
specialty shop for not just beginners but for professionals as well, and “L-Breath" is an outdoor gear specialty shop for
customers to "Enjoy the outdoors in your daily life" as their key phrase to support people with a range of hobbies and
interests to spend a fun and relaxing vacation.

Located in the densely populated area of central Tokyo which is often where new Japanese fashion trends begin,
Victoria selects goods ahead of market trends and specializes in certain items according to location of the store.

Recently, there has been a trend toward a sportier look in clothes and urban dwellers are attracted to these items. Our
shops have introduced a clothes lineup that has adapted the concept of “Super Sports XEBIO" that merges specialty with
versatility.

Victoria Company

NEXAS Company NEXAS  TakedaSports

Mid to small-sized market and “one to one marketing”
NEXAS took over the former Takeda Sports Company and operates sporting goods stores “Takeda Sports” and “NEXAS,”
with a small market area in the northern Tohoku area. Conveniently located, they offer customers items that are specific to
the area which cannot be provided by a large store with a large market area.

In further pursuit of group synergy with XEBIO's integration into a holding company as the turning point, NEXAS actively
absorbs know-how from other group companies with special skills or have changed their field of specialty. NEXAS is
attempting to strengthen its direct sales division which was one of the strengths of the former Takeda Sports.

Aiming to become a store loved for generations
Both Victoria and NEXAS (former Takeda Sports) were long patronized by customers in local communities.

Both companies have obtained abundant experience and know-how during their long history. Such experience and
know-how are combined with XEBIO's “X-DNA" spirit to produce shops rooted in local communities so that they will
become a brand that will also be loved by future generations.
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Business Overview

GOLF Partner Co. Ltd. GO'.F Partner\:

No. 1 in Japan’s used golf equipment industry
In 1999, GOLF Partner was established with the mission to create and expand a new market for used golf clubs. In order
to make used golf clubs available to more customers, GOLF Partner has introduced a franchise system, and has
expanded the network for purchasing and selling used golf clubs, working closely with the owners of the franchises.
In order to support the franchise shop owners, we are providing services that include daily supervision, e-learning, a
system for acquiring certification as a GOLF Partner certified Golf Club Setting Consultant, and holding various seminars.
Also, we use a system to share information on the availability of all golf clubs (currently about 550,000 clubs) in stock
with our 329 shops (directly-managed and franchises), and can provide customers with up to date information at anytime.

Moving forward toward the next stage

At present, we are the market leader in our field, and we plan to go forward to the next level. From a "used golf shop”
which offers high-end clubs at reasonable prices, we hope to become a “‘comprehensive golf shop” that can respond to
every need whether it is for a new or used golf club.

Recently, we have been focusing on the driving range business. We are providing a system where customers can use
the range and take lessons at our school. This will result in a synergistic effect through enhancing convenience for the
customer and profitability for the business.

We hope to become a company that offers goods and services for golfers to realize a comfortable golf life. We will do
this by establishing and operating the driving range business and golf school, websites to make reservations for the
driving range and increasing e-commerce activities. We aim to be a “golf life partner” that supports all golfers.

To be the only choice for all golfers
The first baby boomers in Japan who have led the golf industry have reached retirement age, so there is a fear that golf
courses will see a decline in users.

Against this background, we began the “First Golf Club Project” to let more people know about the pleasures of golfing.
We present you with a second-hand golf club purchased from our customers to help you start playing golf.

We want to revitalize the golf industry through such activities as sponsorship of the “Japan PGA Grand Gold Senior
Championship.” In this way, we hope to foster enthusiasm among golf fans by creating opportunities for seniors to play
golf for as long as they can and have them watch skilled experienced players up close playing in exciting games.

We wish to be a “true partner of golfers” that is trusted and loved by them. If you are having trouble selecting a golf club,
we will help you choose one that is just right for you. If you are having trouble improving your scores, we will give you
appropriate advice. Our goal is to be the only shop that will respond to all your golfing needs.

Other Businesses

Product marketing

Due to a rapidly changing business environment, XEBIO realizes the necessity of structural reforming throughout the
Group. XEBIO Group has been putting its efforts into areas such as product development and branding, and changing its
range of products responding to feedback from customers and developing products to meet customer needs. We will
continue to create products that will satisfy and please our customers.

Internet business

In recent years, e-commerce has continued to expand. Although XEBIO Group deals mainly with over-the-counter sales,
the Group is continuing developments in e-commerce. By pursuing the strength of omnichannel retailing through
combining e-commerce and over-the-counter sales, we are creating a structure that will increase the value of the entire
Group and realize higher customer satisfaction.

Sports promotion

Human beings and sports are connected in a variety of ways. They include “building friendships,” “watching a game,” and
“cheering for a team or player,” as well as actually “doing sports.” XEBIO Group's fundamental approach toward its core
business of sporting goods retailing is based on the “Sports Conglomerate” concept. The concept involves collaboration
with companies in various types of businesses and proposes a ‘new value for sports” to as many people as possible.

XEBIO Group supports the activities and games of the “F League,” the top futsal league in Japan. For 3-on-3
basketball, we are working to increase its popularity and raise its name recognition by hosting international invitational
games and “Enjoy 3-on-3 Basketball Games™ that are held all over the country as well as helping to manage the F League.
In 2017, XEBIO Group hosted the "Reebok Spartan Race” that was held for the first time in Japan and also currently owns
and operates the “Tohoku Free Blades" ice hockey club, which is a member of the Asian Ice Hockey League.

The underlying concept behind "XEBIO Arena Sendai” is to offer people a unique sports, concert, and event venue
never before seen in Japan that maximizes the attractions of “arena sports” and “entertainment.” We believe that the
“XEBIO Arena Sendai” will have a positive effect on young children by giving them the opportunity” to view or participate in
sports, and encourage them to dream of becoming an athlete.

Our mission is “Creating a Sports Nation” and we are striving to do this by bringing changes to the sports environment
in Japan where new communities can be formed and where people are linked by “sports.”




)\ Stakeholder Communication

Offering total support to
our customers through sports

‘A customer came to the store. She was going to run in a full
marathon for the first time. '/ came to get some compression tights to
protect my knees because | suffered from knee damage in the past. | have
no idea which kind to select. The compression tights are so expensive!’

Bonding through sports

| explained to her the effects of compression tights on the human
body together with their mechanism. | also showed and explained to
her about insoles that would decrease the burden on the knee. She

Business partners are one of our most important stakeholders. By
strengthening cooperation with our suppliers, we can provide goods
that satisfy customers by responding to their diversified needs.

Retailing is XEBIO Group's core business and it is the “final runner”
that delivers goods to customers. Retailing is responsible for handing
over a ‘baton full of messages” from the people involved in the
creation, distribution and final delivery of the goods, including
manufacturers. At the same time, retailing is in the position of
listening to the voices of the customers who receive the goods.

We think it is our mission to obtain feedback from customers and
convey it to the people concerned. We will actively construct a
relationship with these people to increase customer satisfaction.

finally bought both the tights and insoles that | showed her. '/ am very
satisfied with the service. The salesperson explained the mechanism of
the human body and the importance of compression tights in a way that
was easy to understand.”
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‘| received a message from the customer after the marathon race was
over. '/ was able to run the full marathon. Thank you so much for your
support.” | was as happy as if it had been about myself. '/ will visit the
store again in the future. | hope you can help me out again. Thank you so
much.”
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We share the motto of "having all users of our products feel
satisfaction” with our business partners and bond with them to
deepen our collaboration. We will construct a “win-win” relationship
together to ensure continued growth.

Customers with a variety of needs visit our XEBIO Group stores.
We are very grateful to our customers who have selected our XEBIO
stores over many others, and given us the pleasure of serving them.
We will continue to conduct business with the customer-first
principle in mind so that we can establish good relationships with

Moving forward together g customers and continue to provide services that exceed their Moving forward together
. expectations. . o
with our customers with our business partners

Realizing customers’ wishes
through sports

We, XEBIO Group, have the spirit of "X-DNA" which means:

- Spirit of initiative so that all of the employees can think and act independently

- Spirit of hospitality to create an atmosphere of pleasure and enjoyment for
our customers through the total attention and service given to them by our staff

- Spirit of change for constant enhancement and improvement of services

Conveying the value of sports

XEBIO Group's main IR activities include holding a semi-annual
meeting for institutional investors and the media to present financial
results, disclosure of quarterly earnings, and occasionally attending
small-group meetings held by securities companies. In addition, we
post “short-term financial results,” “earnings announcement materials”
and a “business report” as well as monthly data for year-on-year
change in sales and the press release on our website. We are
committed to providing transparency of our company's financial
position to our shareholders.

We strive to supply our customers with various types of added values through
our everyday services and imagine the pleasure produced by these added
values. We continue to work ceaselessly to supply our customers with added
values according to their rapidly changing needs. “X-DNA" describes the
importance of providing customer service that is sincere and genuine. This is
done with the staff's total attention to customers together with their attitude of

putting the customer first. This “X-DNA" spirit has been passed down since the
establishment of the company.

At XEBIO Group, many current and former athletes are working as staff
members. They are able to work in an environment where “sports” are always
near them. Also, by combining their knowledge and experience with the spirit of
“X-DNA," customers and others associated with XEBIO Group are given the
opportunity to obtain larger added values from them.

We believe in the power of sports. We think that sports have the capability to
change and affect various facets of life in the future. All staff members working
at XEBIO Group believe in the power of sports and will keep the spirit of
“X-DNA" in their mind when they assist customers to realize their wishes
through sports.

Moving forward together
with our employees

As we hope that our shareholders become customers of XEBIO
Group stores, we present those who own a certain number of stocks
with the “Shareholder Special Complimentary Ticket.” This ticket can
be used at each of XEBIO Group stores. We expect that our
shareholders will visit our stores, see the merchandise close at hand,
deepen their interest in sports, and realize the joy of sports.

With a focus on maintaining a good long-term relationship with
shareholders, we aim at ensuring shareholder return in line with our
policy of ‘“mid- to long-term shareholder return based on stable
dividend payments.”

Moving forward together
with our shareholders
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Supporting society through sports

“Creating a Sports Nation”

XEBIO Group engages in sports related businesses and believes in the endless possibilities that sports provide.
Our mission is to create opportunities for people to enjoy sports as something “close to their hearts” and aim at
creating a “vibrant Japan through sports” by actively promoting sporting events and activities.

“We believe that the future is bright for countries where there are many people who are inspired by sports.”
We see the infinite possibilities that sports can bring to people’s lives. They can comfort people, bring them

together, bring fulfillment to their lives as well as help them to grow. XEBIO Group actively participates in
regional vitalization and supports activities to foster future generations.

Environmental preservation activities

As part of our measures for waste reduction, the group uses recyclable containers when delivering goods from
Incr‘easing measures for disFribution bases to stores and shops, and accelerates reuse of packing materials. When delivering goqu
which use corrugated cardboard, we have the corrugated cardboard processed and reused by recycling
waste reduction and recycling businesses to reduce waste. In addition, each group company has established a recycling distribution system
by collaborating each other to promote the reuse of golf clubs. We are striving to contribute to develop an
eco-friendly sports environment where sporting goods can be passed down to various owners for many years.
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Philanthropic activities

Supporting people through sports

Since the Great East Japan Earthquake of 2011, all the stores
and shops of XEBIO Group in the Tohoku region have
continued to support the victims of the disaster. Based on the
idea of "Sports that Move the Heart,” we have created
opportunities to enjoy sports and have invited professional
athletes to give lectures. (Photo D)

Applying the lessons of the 2011 disaster, Golf Partner Co.,
Ltd. held a program titled “Let’s support Kumamoto through
golfl” to benefit victims of the devastating Kumamoto
Earthquake that occurred in April 2016. In collaboration with
five golf courses in Kumamoto Prefecture, Golf Partner lent
golf clubs free-of-charge to those who were affected by the
disaster so that they could play golf. In golf competitions that
were held at five golf courses, a total of 504 participants raised
510,420 yen that were donated to the Mayor of Kumamoto to
support the affected people of the city. XEBIO Group will
continue to provide an environment where our customers are
able to enjoy sports. (Photo HE)

“Student City” is a hands-on learning program
for school children

In Shinagawa City in Tokyo, Iwaki City in Fukushima, and
Sendai City in Miyagi, we have a stall that offers 5" and 6
graders hands-on work experience that include learning how to
display goods for sale and how to provide service to customers.
The goal of this program is to have children grow and mature
through feeling a sense of achievement from this experience
and learning the mechanisms of the economy. In this way,
XEBIO Group can contribute to the community through its
people, knowledge, and know-how. (Photo )

Lecturing at “Iwaki Shijuku” Global Academy

In this “lwaki Shijuku” Global Academy project to foster future
leaders, two athletes from XEBIO Group have given lectures to
approximately 80 junior high school students. (Sponsor: lwaki
Municipal Board of Education) The athletes participated in the
program and talked to students about what they had learned
from sports, how to set their own goals, and the values that are
important to them. The students held a discussion and made a
presentation after the lectures, making this an ideal opportunity
to think about their future. (Photo HIA)

Industry-university cooperation; Support of
student education and utilization of our
management know-how to the community

We cooperate with universities to hold public lectures,

provide internship programs, conduct joint research, and
sponsor lectures by company employees to students.

Promotion of sports activities

Fostering future generations of “sports lovers” through
“XEBIO for KIDS” futsal program

This futsal program provides children with dreams and excitement and helps to create
a bright future for the next generation. Since FY 2015, XEBIO has hosted this program
together with the Japan Futsal League (F League). In order to give children
opportunities to communicate with athletes they admire, Super Sports XEBIO F
League offers a program where children march with futsal athletes before a game as
“Escort Kids™ and a futsal clinic called “Futsal Caravan” where they can meet and learn
from former players on the Japan national futsal team. (Photo )

Presenting the XEBIO Cup at various sports events
and sponsoring events

We hosted or helped to sponsor over 300 sporting events in soccer, basketball, tennis,
and golf. Since our stores and shops are rooted in the community, XEBIO Group offers a
“place for communication” through sports with participants ranging in age from
schoolchildren to adults. The goals for this program are to improve players’ techniques,
expand the sporting population, and support healthy development of youth. (Photo H)

“Running United” program for enjoyable running

In order to create opportunities for people to run and to let them know “the joys and
pleasures of running,” XEBIO Group operates a “Running Community” program
which is based in each store and shop. Running can be fun even for people who do
not like sports and it is one of the basic movements used in all sports. Creating
opportunities for children, families, friends, and colleagues to run together, the
"Sports Navigator” offers support for more enjoyable running for people in the local
communities. (Photo ED

“XSPOT,” a “sports community space”
with the theme of seeing, knowing,
and experiencing sports

Sports are a pleasure, joy, and form of communication. This
totally new community space called “XSPOT" has put an
innovative spin on sports life. With “seeing, knowing, and
experiencing sports” as the theme, we offer the latest
information, goods, and services and provide you with a place
to have fun with friends. While increasing communication
between sports lovers, XEBIO Group expects to increase the
number of exciting moments in sports. (Photo )

Collaboration
with the United Sports Foundation

With “One World. One Team" as its message, the United Sports
Foundation has supported recovery from the Great East Japan
Earthquake of 2011 and is developing the potential of youth for
the future and promoting sports culture from a global viewpoint
through sporting events. XEBIO Group is aligned with the
principles of this foundation and offers its support and cooperation
through donation boxes located at our stores and shops to
support sporting activities. With “sports” as our foundation, XEBIO
Group continues to support activities that include cultural
promotion and keeping children healthy in mind and body.
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N XEBIO Group Core Companies

B XEBIO Holdings Co., Ltd.
Trade Name XEBIO Holdings Co., Ltd.

Tokyo Office Nishikicho Trad Square 14F, 3-20 Kanda-nishikicho, Chiyoda-ku,
Tokyo 101-0054 Japan

Phone 024-938-1111

Head Office 3-7-35 Asahi, Koriyama,
Fukushima 963-8024 Japan

HEXEBIO Co., Ltd.

Super Sports XEBIO run by XEBIO Co., Ltd. is a general sporting
goods mega store that has expanded its business throughout
Japan. Super Sports XEBIO has a rich lineup of items for everyone
from beginners to advanced players. In addition, XEBIO Co., Ltd.
comprehensively supports those who enjoy sports through stores
that specialize in sports glasses and sports nutrition.

Trade Name XEBIO Co., Ltd.

Utsunomiya 2-1-8 Hoshigaoka, Utsunomiya,
Head Office  Tochigi 320-0038 Japan

: Nishikicho Trad Square 14F, 3-20 Kanda-nishikicho,
Tokyo Office  Gpiyoda-ku, Tokyo 101-0054 Japan

Head Office  3-7-35 Asahi, Koriyama, Fukushima 963-8024 Japan

; Sales of sporting goods and equipment,
Euslinese and clothes for women, men, and kids

Phone 028-624-5134
URL  http://www.supersports.co.jp/

B Victoria Co., Ltd.

Located mainly in the Greater Tokyo metropolitan area and in
specific market areas, Victoria is a comprehensive sports retail
chain and is a trendsetter that quickly recognizes and responds
to world trends so that each shop of XEBIO Group can reflect
these new movements.

Trade Name Victoria Co., Ltd.
: Nishikicho Trad Square 12F, 3-20 Kanda-nishikicho,
Head Office  Gpiyoda-ku, Tokyo 101-0054 Japan
Business Sales of sporting goods
Phone 03-5282-7700
URL  http://www.victoria.co.jp/

BGOLF Partner Co., Ltd.

GOLF Partner runs used golf equipment shops and golf driving
ranges as well as operating franchises across Japan and holds
the leading share in the second-hand golf equipment retail
market.

Trade Name ~ Golf Partner Co., Ltd.

) Nishikicho Trad Square 13F, 3-20 Kanda-nishikicho,
Head Office  Gpivoda-ku, Tokyo 101-0054 Japan

Business General golf shop “Golf Partner” franchise chain,
“Festival Golf,” and golf driving range business

Phone  03-5217-9700
URL  http://www.golfpartner.co.jp/

Major Consolidated Subsidiaries

Service related business

Cross Planet, Inc.
Sport related services that utilize the Internet, EC site management
services, and golf course reservation services

XEBIO Card Co., Ltd.
Credit card business, installment services, http://www.xebiocard.co.jp/

Sports-related business

Tohoku Ice Hockey Club Co., Ltd.
Professional sports team management
(Tohoku Free Blades)

http://www.freeblades.jp/

Training and accommodation services

KOKUDOKANKO Co., Ltd. Training and accommodation services

URL http://www.xebio.co.jp/

B Xross Sports Marketing Co., Ltd.

As a marketing agent for XEBIO Group, Xross Sports Marketing
is involved in sales promotion and public relations activities and
also plays a leading role in sports promotion and philanthropic
activities.

Trade Name Xross Sports Marketing Co., Ltd.

5 Nishikicho Trad Square 14F, 3-20 Kanda-nishikicho,
Head Office  Gpiyoda-ku, Tokyo 101-0054 Japan
Business Marketing, research consulting,.event promotion,
and property management services

Phone 03-5282-7655
URL  http://www.xsmktg.com/

B Cross Tech Sports Co., Ltd.

Cross Tech Sports is in charge of overseas business activities
and R&D projects for XEBIO Group and formulates strategies for
new ventures.

Trade Name Cross Tech Sports Co., Ltd.
Tokyo  Nishikicho Trad Square 2F, 3-20 Kanda-nishikicho,
Head Office  Chiyoda-ku, Tokyo 101-0054 Japan

) 3-7-35 Asahi, Koriyama,
Head Office £ 1 \shima 963-8024 Japan

Business Overseas business support and R&D services
Phone 03-3294-7351

BXEBIO Corporate Co., Ltd.

XEBIO Corporate undertakes back office operations of XEBIO
Group and plays a leading role in improving operational
efficiency.

Trade Name XEBIO Corporate Co., Ltd.

Head Office  3-7-7 Asahi, Koriyama, Fukushima 963-8024 Japan

) Nishikicho Trad Square 14F, 3-20 Kanda-nishikicho,
Tokyo Office  Gpiyada-ku, Tokyo 101-0054 Japan

Business Group's corporate services contract business
Phone 024-927-7715
URL  http://www.xebio-xbs.jp/

Overseas business

XEBIO China Co., Ltd.

Retail sporting goods sales in Shanghai, China  http://www.xebio.cn/

XEBIO Chengdu Co., Ltd.
Retail sporting goods sales in Chengdu, China

Other business

XEBIO Insurance Services Co., Ltd.

General agent for life and non-life insurance  http://www.xis.co.jp/

XEBIO Navigators Network Co., Ltd.

Sales contracting, human resources development, and temporary staffing
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Number of Stores

XEBIO Group has 743 stores (excluding franchises)

As of March 31, 2017

‘ Logos ‘ Description St’\:#gnstl’seﬁggs
. i A large sporting goods store that offers an extensive selection
L OXERIO) of sporting goods
u A general sporting goods store that offers a diverse selection 178
Xm0 SPORTS of products and services to meet the needs of customers in
the local community
One of the “Specialty store retailer of Private label Apparel”
(SPA) brands in UK that has more than 700 shops in 36
[ countries around the world 31
]
X ty]e A casual sportswear shop
m nenaana A specialized shop which offers sports glasses, including 29
X'tylevision sunglasses with prescription lenses
[ ] ?(iaSiS A sports nutrition shop that helps keep athletes fit and healthy 13
[ ] Display and sale of exercise machines 1
[ | Victoria An urban sports shop offering an assortment of sports activities 20
m A golf shop with a wide variety of items that can respond 201
(and others) to every need
B | LBreath A fashionable outdoor equipment shop 27
B GOIF Fner! The largest chain among Japanese used golf equipment shops where
’ you can select one club out of an inventory of 550,000 clubs
188
A pioneer in the used golf equipment industry that has a
& Frsmiw Gorr tremendous inventory of merchandise sold at reasonable prices
[ | A general sporting goods shop that offers a large selection of
f-r oy 28
| 'I'uke(;u Sporls items and services suited to customers in northern Tohoku
[ ] FoAREVAN A golf equipment shop in Southeast Asia 27
(and others)
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Consolidated Financial Statements/Stock Information

>4

Consolidated Financial Statements (2) Consolidated Statements of Income and

b C lidated Bal Sh Consolidated Statements of Comprehensive Income (3) Consolidated Statements of Cash Flows
(1) Consolidated Balance Sheet (million yen) (million yem) (Consolidated Statements of Income)  (i11i0n ven) (willion yen)
'fi';i‘f"";’:rd;g: Q]’:C;T"ngldggﬁ ‘f)l';;‘f";:;‘rd;'o‘;g 'f?;;‘l’"“g;‘rd;gg The consolidated fiscal year 2015 The consolidated fiscal year 2016 The consolidated fiscal year 2015  The consolidated fiscal year 2016
(ks of Mazch 31, 2018 (is of Varch 31, 2017) (ks of Maxch 31, 2018) (ks of Varch 31, 2017 (me foril 1, 2015 ) ( frron April I, 2016) (F”"" foril 1, 2015 ( From April 1, 2016
_ . - _ . - - . to March 31, 2016 to March 31, 2017 to March 31, 2016 to March 31, 2017
Assets Liabilities
Current assets Current liabilities Net sales 221, 391 223, 353 Cash flows from operating activities
Cash on hand and bank deposits 21, 588 25, 226 Notes payable and accounts payable 15, 828 17, 576 Cost of sales 135, 777 134, 181 Net profit before taxes 4,701 6,575
Notes receivable and accounts receivable 18, 044 19, 071 Electronically recorded obligations-operating 24, 561 28, 853 Gross profit 85, 614 89, 171 Eepieciaronfandianiofzation 5,686 5,521
Operating loans recelvable 1. 958 1.826 S 295 190 Selling, general and administrative expenses 79, 444 81,743 Impairment loss 1,577 1,151
Merchandise inventories 57, 656 64, 349 Income taxes payable 2, 555 3, 046 Operating profit 6, 169 7,428 Amortization of go?dwnl g;g ?;3
Deferred tax assets 1, 486 1, 587 Reserve for employees’ bonuses 1, 128 1, 224 Non-operating revenues Increase/decrease !n allowance for doubtful accounts
Other 6, 449 6,470 Reserve for directors’ bonuses 15 15 Received interest 100 113 :ncreasejgecrease fn bonus r?serve. + card certficat 1(1)2 Agg
i - ncrease/decrease in reserve for point card certificates
Allowance for doubtful accounts N424 623 Reserve for point card certificates 1, 652 1,593 Dividends income 19 17 ) p.
Rent (| iR 936 743 Increase/decrease in reserve for directors’ bonuses 3 -
Total current assets 106, 759 117,908 Other 10, 754 11, 261 (i eI [GE CEHELD L .
) o Fiduciary obligation fee 381 359 Increase/decrease in liabilities for retirement reserves 120 58
Fixed assets Total current liabilities 56, 791 63, 761 ! y g . . 402 A453
= — — 348 297 Increase/decrease in assets for retirement reserves
Tangible fixed assets Non-current liabilities Othel . . .
) Interest income and dividends income A120 A130
Buildings and structures 47, 460 48, 250 Lease obligations 3,090 2,719 Total non».operanng revenues 1,786 1,530 Interest expenses 51 10
Accumulated depreciation A28, 805 A30, 796 Deferred tax liabilities 110 91 Nlon-operatlng Zpenees 51 10 Insurance proceeds received N A3T2
Buildings and structures, net 18, 655 17, 453 Net defined benefit liabilities 697 756 nterfest expenses ° Loss on retirement of fixed assets 134 118
Land 15,416 15, 484 Reserve for directors’ retirement benefits 59 59 Foreign exchange loss 234 315 Loss on disaster _ 318
Lease assets 5,270 3,945 Asset retirement obligations 3,978 4,139 R‘entall expen.ses.on real estate 770 697 Loss on store closing 34 1
Accumulated depreciation A2,073 A1, 391 Other 489 437 Fiduciary obligation expenses 406 383 Loss on cancellation of leasehold contracts 0 —
Lease assets, net 3,197 2,554 Total non-current liabilities 8, 426 8,203 Other 95 53 Increase/decrease in trade notes and accounts receivable /A1, 428 Al, 026
Construction in progress 418 124 Total liabilities 65, 218 71, 965 Total non-operating expenses 1, 559 1, 459 Increase/decrease in operating loans receivable 76 132
Other 17,372 18, 014 Net assets Ordinary profit 6, 396 7,499 Increase/decrease in inventories AN2,914 /A6, 959
Accumulated depreciation 13,619 A14, 240 Shareholders’ equity (Sl TEy [N Increase/decrease in trade notes and accounts payable /A1, 870 6, 040
Other, net 3, 752 3,774 Common stock 15, 935 15, 935 Gain on sales of fixed assets 17 293 Increase/decrease in consumption tax payable A1, 142 1,078
Total tangible fixed assets 41, 439 39, 391 Capital surplus 16, 154 16, 149 Gain on sales of investment securities 70 - Other A\252 343
Intangible fixed assets Earned surplus 87, 932 89, 353 Insurance proceeds received _ 372 Sub-total 5, 720 13, 240
Goodwill 4,223 3, 586 Treasury stock A4, 994 A5 736 Total extraordinary income 87 665 Interest income and dividends income 64 73
Software 2,283 1, 626 Total shareholders’ equity 115, 028 115, 701 Extraordinary loss - Interest expenses paid A5l Al10
Other 1, 199 1, 257 Accumulated other comprehensive income CosslonlerlesloiiiXadlassais - Income taxes paid A1, 401 A3, 429
Total intangible fixed assets 7,706 6,470 Valuation difference on available-for-sale securities 234 280 Loss on disposal of fixed assets 134 118 etuloicomeliaxes . 806 198
Investments and other assets Foreign currency translation adjustment 549 587 Impairment loss of fixed assets 1, 577 1, 151 Insurance proceeds rec.ewed N — 372
Investment securities 993 1, 058 Remeasurements of defined benefit plans A502 N224 Loss on disaster — 318 (Ceshfiows|fromiopsrating activities 5, 133 0, 41
Long-term loans 126 39 Total accumulated other comprehensive income 282 643 Cosslenlsioelelosng) 34 1 (million yen)
Deferred income taxes 2, 334 2, 455 Subscription warrant 336 433 Loss on cancellation of leasehold contracts 0 —
Guarantee deposits 4, 180 4,025 Non controlling interest 10 1 Total extraordinary loss 1,782 1, 589 The cur;;olidz:\uvd 1[17(“ )ﬁa[ 2005 The uor:;ollda\ncft ‘HTcd mylt(;ar 2016
Seotrity deposits 14, 163 14, 068 Total net assets 115, 657 116, 779 Net income before taxes and other adjustments 4 701 6, 575 b o ot ) (it o
I inhabi i 3,109 3, 949
Investment property 4, 006 3,726 Total liabilities and net assets 180, 875 188, 744 g:z::tz:;:?::;:nd enterprise taxes AB18 A357 Cash flows from investing activities
Accumulated depreciation A2, 066 A1,997 Note: In the tables above, 2 represents decrease e D s 2 590 3 591 Payments for purchases of tangible fixed assets A4, 412 A3, 637
l > >
Investment property, net 1,940 1,729 Net profit o 111 > 933 Proceeds from sales of tangible fixed assets 5 13
Reserve for employee retirement benefits 142 595 Ne Ipro ! —— I : A8 . A8 Payments for retirement of tangible fixed assets A 146 A94
t ttribut 1 -controlling intt it
Other 1,173 1,070 © oss.a " .u eSO SISt 2120 7001 Payments for acquisition of intangible fixed assets /A\855 A1, 047
Allowance for doubtful accounts A\84 A\B68 Net profit attributable to owners of the parent 2 - Payments for acquisition of investment properties A58 A9
Total investments and other assets 24, 969 24,973 Note: In the tables above, « represents decrease Proceeds from sales of investment properties 798 452
Total fixed assets 74,116 70, 836 Payments into time deposits 69 A13
Total assets 180, 875 188, 744 Proceeds from withdrawal of time deposits — 31
Note: In the tables above, 2 represents decrease . . Proceeds from redemption of securities 1, 000 _
(Consolidated Statements of Comprehensive Income) Payments for lease and guarantee deposits A1,392 A1, 149
(million yen) Proceeds from collection of lease and guarantee deposits 1,234 1, 348
Ll
Proceeds from guarantee deposits received 30 20
StO Ck InfO rm atIOIl (as of March 31, 2017) The consolidated fiscal year 2015  The consolidated fiscal year 2016 ) _ N
From April 1, 2015 From April 1, 2016 Repayments of guarantee deposits received A87 A62
to March 31, 2016 to March 31, 2017 Payments for purchase of shares of subsidiaries A0 —
Securities identification code: 8281 Name Number of Ratioof Distribution of shareholders - estiinglinleliangeliniscopaiofigopsclidation
Stock exchar‘]ge ||St|ng shares held (shares) shareholding (%) Net profit 2,111 2,983 Payments for transfer of business A147 —
. . Sunbig Corp. 8,252,605 18.5 Domestic financial Other comprehensive income Other 187 57
Tokyo Stock Exchange (First Section) Treasury shares institutions Valuation difference on available-for-sale securities A8T 45 Cash flows from investing activities A3 913 A4 090
i 19.03% . . . c 2 2
Morohashi Museum of Moderm Art 4,500,000 10.1 509357 Sh;?;/g \ 9,117,177 shares Foreign currency translation adjustment A228 37 Cash flows from financing activities
Share information TTC Co., Ltd. 4,121,466 9.2 e Remeasurements of defined benefit plans A460 277 Net increase/decrease in short-term loans payable A421 A105
Total number of authorized shares Japan Trustee Services Bank, Ltd Total other comprehensive income ATT6 361 Repayment of long-term loans payable All -
____________________________________ 135.000.000 (Trust Account) ' 1,848,300 4.1 Japanese — . CTMEETEYD (TESE 1,334 3,344 Proceeds from share issuance to non-controlling shareholders 5 —
s ) individuals ~— Domestic (Breakdown) it ;
Total b fi dsh and others 3 securities firms Repayment of obligations under finance lease A\585 A\460
otal number ot Issued shares BNYMSANV AS AGENT/ 1,763,800 39 - ;3; 7% 47.911.023 ;41542/(:33 s Comprehenvae fncome aﬂr!butable to owners ofthé pérent 1,343 3, 352 Payments for purchase of treasury stock AL45 AT49
AAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 47 ’ 911 1023 CLIENTS LUX UCITS NON TREATY 1 ,307,545 shares éhar;as i Comprehensive income attributable to non-controlling interests ~ /\ 8 A8 Proceeds from sales of treasury stock 0 _
Number of shareholders----12,622  Japan Trustee Services Bank, Ltd. 1 625.800 36 Note: In the tables above, ~ represents decrease Proceeds from exercise of stock option 163 —
(Trust Account 9) ' ' ' Payments for purchase of shares of subsidiaries o A5
Foreian invest not resulting in change in scope of consolidation
Teruko Morohashi 1,392,364 3.1 R > g;?; domestic Dividend payments AL, 579 Al 569
Tomoyoshi Morohashi 1.173.250 26 11,227,801 shares 36.50% Cash flows from financing activities A2,574 N2, 882
17,489,495 shares Effect of exchange rate change on cash and cash equivalents A97 185
The Master Trust Bank of Japan, Ltd. 1,166,300 26 *Since the figures below the second decimal place are omitted, Increase/decrease in cash and cash equivalents A1, 447 3, 656
(Trust Account) the total percentage does not always add up to 100. Cash and cash equivalents at beginning of fiscal year 22,939 21,519
Hiroko Morohashi 900,897 2.0 Increase in cash and cash equivalents from newly consolidated subsidiary 28 —
Cash and cash equivalents at end of fiscal year 21,519 25,176

*1. Our company owns 3,223,572 treasury shares but has no voting rights, so is excluded from the above list of major shareholders.
In addition, the ratio of shareholding is calculated after deducting the treasury shares. Note: In the tables above, 4 represents decrease
*2. The number of shares held by the trust companies includes the shares for conducting their activities.
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A . . . 1
N Financial Highlights

(million yen)

Term ended March 2008 Term ended March 2009 Term ended March 2010 Term ended March 2011

Business results

Net sales 144515 154,159 163,664 170,183
Gross profit 55,135 59,613 62,202 65,731
Operating profit 11,253 10,774 10,943 12,091
Ordinary profit 12,637 11979 12,048 12,797
Net profit 8,342 6,105 6,355 4618
Financial position
Current assets 73,298 67,373 78,989 83,204
Tangible fixed assets 31,195 34,990 34,994 35,319
Intangible fixed assets 1,176 7,694 8,156 8,533
Investments and other assets 27452 28,605 26,152 25,507
Total assets 133,123 138,663 148,293 152,566
Current liabilities 44562 45942 49,074 48,091
Fixed liabilities 3,134 3,925 5,151 7,020
Net assets 85,426 88,795 94,067 97,453
Cash flows
Cash flows from operating activities 9,602 2,724 12,476 11910
Cash flows from investing activities A 5,097 A 15661 A 600 A 4547
Cash flows from financing activities A 1,305 A 2,761 A 2,798 A 1,868
Per share information
Net assets per share (yen) 1,864.17 1,979.57 2,089.80 2,164.11
Net profit per share (yen) 182.11 13346 141.23 102.60
Dividend per share (yen) 30.00 30.00 30.00 30.00
Financial indicator
Return on equity [ROE] (%) 10.2 7.0 7.0 4.8
Return on assets [ROA] (%) 9.9 8.8 8.4 84
Capital adequacy ratio (%) 64.2 64.0 63.4 63.8
Other data
Store space at the end of period (tsubo®) 117,749 129,389 135,529 137,715
Ending inventory per tsubo* (thousand yen) 286 312 296 287
*tsubo; 1 tsubo = approx. 3.3 m?
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N Netassets === Return on equity [ROE] (%) Return on assets [ROA] (%)

(million yen)
Term ended March 2012 Term ended March 2013 Term ended March 2014 Term ended March 2015 Term ended March 2016 Term ended March 2017
181577 192,628 204,779 210672 221,391 223,353
71,730 75,490 81,403 80,850 85,614 89,171
14,257 12,042 12,295 5,654 6,169 7,428
14,658 12471 12,985 6,432 6,396 7,499
7,772 6,332 6,618 2,084 2,120 2,991
94909 94,173 106,081 105,153 106,759 117,908
36,363 38,005 40,439 40,663 41,439 SOOI
8,702 8,132 8,037 8,233 7,706 6,470
24,784 27482 26,825 27,648 24,969 24,973
164,759 167,793 181,383 181,698 180,875 188,744
54,642 50471 59,198 57,231 56,791 63,761
6,150 7,557 7,606 8,685 8,426 8,203
103,966 109,764 114,579 115,781 115,657 116,779
14,221 3,092 12,385 7424 5,138 10,444
ANb5414 A9712 A 9,552 N 8427 A3,913 A4,090
A 3,694 A 2,088 A 1,794 A 2,293 N2,574 AN2,882
2,307.59 242993 2,534.30 2,560.85 2,556.27 2,603.52
172.68 140.68 14691 46.24 46.95 66.89
30.00 35.00 35.00 35.00 35.00 35.00
7.7 5.) 5.8 1.8 1.8 2.6
8.9 74 74 3.5 3.5 4.0
63.0 65.2 63.0 63.6 63.8 61.6
143,882 152,453 166,168 180,796 188,755 118, 11818
295 310 324 303 305 333
Note: In the tables above, ~ represents decrease
(million yen)
20,000 Store space (tsubo) Ending inventory (thousand yen)
200,000 r 330
15000 180,000 L 320
160,000
10,000 1 140,000 - 310
5,000 1 120,000 1 + 300
100,000 -~
0 80,000 - F 290
L 60,000 - - 280
/\5,000 1 40,000 -

/\10,000

/15,000

/\20,000

M Cash flows from operating activities M Cash flows from investing activities

Cash flows from financing activities

20,000 -+

I Store space at the end of period (tsubo)

F 270

r 260

Ending inventory per tsubo (thousand yen)
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